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is a MMORPG déveloped by Blf?7ard
?ntertammen ’

." M
o. il It

irs ?‘Ieased in North America on Nove

20 4:
The flrst expansion set BL?I‘I‘III’) Te was
..-»-*"'

reléased onJanuar 16, 2

e The second expan Wrath of t

King, is expected to be releage'd in the second\

half of 2008 | m /
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— o - Awards Y
-“ — 2004 Bes‘Game of the-
- 2-004 Best Rol
' ‘.‘ Je RPGf
" v ditors’ Choi
® 2007 De5|gnAwar': est MacOSXGamef[omAppIe (quy
. — And many more... pﬁ f'* /‘
N & ‘Records :
— Bestselling Pt

— Quoted fro

5 NNGW 2006 (WoW), 2007",(wow ﬂC,;WoW fm
za’r webSIte ”The Burning Crusadehoﬁ:ls the re

| fastest-selli Cga LUJOI’I copies sold in its f|
#p Jofavailability and ap qu|matﬁ m |n | fi tmohth” ‘
— As of today, the game has o illio bsc ers all around the world "
—— (apprOX|mater 2 million in illion in"fNorthr America, and 5.5 mi
which is about 62% of the M (16 million) '

‘= It is currently available in seve es, and Blizzard. plans to expand th e st
| & - base to Indlaw eastern pe in the future. In "addition to Nort icaand
. Europe, World | ilable in China, Korea; Australia, New Ze VL SHERe. .
— \ Singapore, T nd, Malay. | e -
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— Familiarity \e
A continuation of the Warcraft Jc

e Already a huge fan base even before the game was launched
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http://www.youtube.com/watch?v=DDfzdZqGoRU
http://www.youtube.com/watch?v=Y1OMQiFS4DQ
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http://www.youtube.com/watch?v=GP5KU_3uM78
http://www.youtube.com/watch?v=HNg5ysYd0zc
http://www.youtube.com/watch?v=FET09MYis_g
http://www.youtube.com/watch?v=ryCquxNwULs
http://www.youtube.com/watch?v=vEj7fmGZ1aM

_ Monthly Fee # of Subscribers |

North America $13-S15 2.5 million
Europe $15-S20 2 million

—ﬁ't‘@mcluded the revenues from Charg
fees, character, amﬂ'-i"ﬁange fees, hard copies¥egail’s d
«sales, etc. (Th'g ?’evenues from Asia are not incllided-in the table bec%ﬂ.{_ .

the arrle is cJ:__a;g(_ed in a dlfferent way there) .-

e The game‘_’has also le e increased sales on the related product‘w I
\ ==
~-as action frgures comics, and trading cards

b s
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http://www.youtube.com/watch?v=-43Cu_3TQ3g
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’ a Smce the first day . oW no other MMORPGs
b \have realf!'kthreaten Ms #1 p05|t10n |

» 0[1 Some analysts claim that there will be probably no MMORPGs
- that can sgrpass the success of WoW A\

uy

, Can Warhammer Online: Age. of Rgckoning make a difference
=~ _When ittomes out in the second hblf of 2008?

any S|m|Iar|t|es . :

. Gameplay one fact|0n versus the other

e Lore-based = ¢
) i3 :

* Brand name — develoged by Electronic Arts



Conclusion

i‘."}

e WoW has been so succe§’§ng because it has many
product d|fferent|at|ons£.ove$ fhe other MMORPGs

» 'Warhammer Online: Agerof*®Reckoning aIready has
' 'some S|m‘[far~product diffdféftiations thatWaW has,
so if they can add more to those, such as |
commercials-and promo)ucl:rts there'is a good chance
that it will become a fierce competitor to WoW

— \
when itis released o &

e But by then, WoW will be releasing its second
expansion set, which will definitely make the game |
even more competitive in the market \a }/‘ \
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